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Travel companies are 
struggling to retain 
Customers

by a recent travel experience
Only 20% of travelers were delighted

Difficult to  differentiate yourself
Competitive market

Are a leading indicator for customer behavior
Low NPS/CSAT scores



Experiences — more than discounts 
— is what wins customers’ loyalty

McKinsey & Company
Travel invented loyalty as we know it. Now it’s time for reinvention.
November 15th 2023

https://www.mckinsey.com/industries/travel-logistics-and-infrastructure/our-insights/travel-invented-loyalty-as-we-know-it-now-its-time-for-reinvention
https://www.mckinsey.com/industries/travel-logistics-and-infrastructure/our-insights/travel-invented-loyalty-as-we-know-it-now-its-time-for-reinvention
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Giveaways 
& contests

Partner 
Deals

Cinema 
tickets

Flowers

Events

Discounts
Extra services

Free 
Upgrades

Industry insights

#3 secrets on delivering experiences and 
achieving emotional loyalty

An emotionally connected 
customer has a 3x higher CLV1

Branded Customer Experience lift 
brand equity with 7%2

How you make the customer feel, 
is what drives loyalty3

Photo Rewards



Global provider of 
Photo Rewards 
for Brands.

ABOUT STAMPIX

We help brands increase loyalty and brand equity 

by engaging customers around memorable moments, 

which we print and deliver as a branded experience.



What do all your 
Customers have in 
common?

Gen Z prints 
photos regularly79%

Photos globally 
taken per year

20232020

1.7T



Case in the spotlight



Challenges
HOW IT STARTED

Attraction Tickets is the largest theme park specialist in Europe, selling major 

ticket packages for Disneyland Paris. To stand out from the competition they 

were looking for:

Personalisation

“Value Added” offers

Loyalty post travel experience



1. Activate
THE JOURNEY



2. Engage
THE JOURNEY



3. Delight
THE JOURNEY



Customer Journey

Customer 
books DLP on 

AT.com

Paid Social Media or 
Online Banner >>

AT.com Website visit 

Disneyland 
Paris holiday

Email 3
21 days after 

departure

Customer 
Orders their 

10 Free Photo 
Prints

Stampix 
Confirmation 

Email

Stampix 
Shipment 

Email

Delivery of 
10 Free Photo 

Prints

Email 1 
1 day after 

booking

Email 2
3 days after 
departure



Photo Tagging

Woman   |   69%

People   |   91%

Fun   |   66%

Child   |   57%

Family   |   44%

Travel   |   43%

Group   |   36%

Love   |   30%

Woman   |   69%

Happy   |   91%

CUSTOMER INSIGHTS



Great service thank you 
memories to last a lifetime. 

I will definitely book with Attraction Tickets 
again and recommended you to family. 

Lovely gesture from a 
great company! All love.

Thanks for giving us 
memories of a magical trip.

This is a great offer and 
really nice surprise.

Delighted with these photos as added 
extras. Thank you for the great service. 

Very good experience all round. 
Happy to recommend!

Will be buying all my 
tickets from here in future. 

Wonderful experience.

69% of Customers give feedback
RESULTS
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? Due to the clear impact on our booking 

numbers and great feedback from our 
customers, we have decided to expand 
Stampix’ Photo Rewards offer into the 
German market and our Disneyland 
California campaigns.

Chris Bradshaw  
Sales & Marketing Director at Attraction Tickets



People don’t REMEMBER what you say, 
only how you make them FEEL.
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